
A retailer’s perspective
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Add your Service Operating Unit and/or Enabler by using the footer3
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Within the Colruyt Group, we want to 

create sustainable added value: from 

our economic impulse, we create a 

positive spiral on a social and 

ecological level. In this perspective, 

we believe that our entrepreneurship 

is the engine for sustainable 

evolution.



Sustainability goals
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4
Reducing 

environmental impact 
of our own operations

1
Circular products

2
Reducing 

environmental impact 
of our products

3
Buying socially 

responsibly

5
Promoting sustainable 

consumption

6
No one left behind

7
Workable and 

meaningful jobs

Reducing and 
recycling waste

Circular water 
consumption

Circulair building

Energy consumption

Directe greenhouse gas 
emissions

Food loss and food 
waste

Packaging

Circular business 
models

Protection and 
restoration of 

ecosystems

Climate change

Water footprint

Human Rights

Inclusive business 
practices

Living standards

Due diligence

Sustainable sourcing

Protein shift

Eco-score

Nutri-Score

Sustainable savings 
programme

Employees as 
ambassadors

Access to balanced, 
sustainable diet

Increasing opportunities

Every customer feels 
welcome and respected

Healthier employees

Committed and satisfied 
employees

Equal opportunities

InfrastructureProduct People



Raw materials Manufacturing
Warehousing,  

distribution, export & 
foodservice

Retail Consumption

Own operations
Upstream Downstream
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Thanks!
astrid.vanparys@colruytgroup.com
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