| %§
\ SUSTAINABLE

WHEAT INITIATIVE
EUROPE

1
.\
o )W \

2 Yed i tscipipagpiblens.
#pectlve g
/: ' re _ LN

G COLRUYTCROUAMY

5



V"
meilleurs prix

SEN colruyt
V- ol o
B|O | & colruyt™ =
planet colruyt professionals
i |
4 CRU = @ RETAIL
"I CollectsGo SPAR ?&&JE%E&SP

c 0 L R U v I ACADEMY FO0DBAG co LE)(
.o new harma ®. | .
G R C U P 0"]Ims Jouw anothee, altijd bij de hand -’r QObOL 'g,lU’BE IEC )

Fream baby virya

energy







Within the Colruyt Group, we want to
create sustainable added wvalue: from
our economic 1impulse, we create a
positive spiliral on a social and
ecological level. In this perspective,
we belleve that our entrepreneurship
1is the engine for sustainable

evolution.




Sustainability goals

5 6

Promoting sustainable No one left behind
consumption

7

Workable and
meaningful jobs

Access to balanced,

izl e sustainable diet

Increasing opportunities

Every customer feels
welcome and respected

Sustainable savings
programme

Employees as
ambassadors

Healthier employees

Committed and satisfied
employees

Equal opportunities




Upstream Downstream
Own operations

Warehousing,

Raw materials Manufacturing distribution, export &
foodservice
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Thanks!

astrid.vanparys@colruytgroup.com
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